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A little
taste of
what we do

CDF is the leading national
organisation in community
development and engagement.

We are passionate about
empowering communities
where local people are at the
centre of change. We have
unique expertise in working
alongside local communities
to strengthen local voices,
improve people’s lives and
create better places to live.

Our purpose is to bring together
resources, insight and people so
that communities can thrive.

We:

* Work with partners
to develop and deliver
community engagement
programmes which
mobilise communities
and get them talking

* Apply our expertise in getting
resources and support to
where it is most needed
through grant programmes
and networks

* Act as an honest broker
between different sectors and
interests in communities and
use the insights of this work
to understand communities
and encourage further action

» Carry out research to
generate evidence to influence
practice, policy and legislation
to bring about positive
change in people’s lives.
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The Old Geezers Club, Age UK, Bow, East London
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e’ve develaped a
reat relationship
with the local

boys’ school and
work together to
try and bridge the
generation gap.
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Message
from the Chair

The Community Development Foundation
(CDF) has seen many changes in political
leadership, economic security and social
trends over 47 years.

Andrew Robinson
MBE, Chair




A COmmunity Volunteering "
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...people have
huge capacity and
potential to make
their places better
ones to live in.

Alison Seabrooke, Chief Executive

Alison Seabrooke,
Chief Executive
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Key facts

Website, newsletter
and social media

Community First Neighbourhood Matched Fund

Community Action Against 10,208 individuals £45 ll.l. ma'.tCh Sofar.
Crime: Innovation Fund receive the ?ontr;bqtlopi zggngnxg!gﬂltseers
CDF m Onthly or community projects raise
£9.4m 268. e-newsletter =000 [Emooeee . 2.5m volunteer hours
of grant Projects =
fun ding' :ﬁ::l;t:d funding and 108'368 9'030 ........... £83 £12.9.m Of gl'a.nt
e annual monthly % funding
anti-social behaviour vi sits vi sit s .................... allocated to community projects
£28.8m °
Community First Endowment to om: to oun: orth oF 7,090 Trlple the
Match Challenge website 'website hours projects amount
3 have received of Mii\tCh than
£40m total donations 600 e R
and match into the fund
Wards in . .
£23.8m | £16.5m I 884 England : nrf) '?al;ts 3: ﬁ':f:ts
. . . eligible for 15% of England’s
ln prlvate Latcﬁ funding a:“] Coiu:nunity First popul:tion lgve bejen lgve no]t previously
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Challenges

we solve

Over 7m
people have
had access
to grants
managed by
CDF

)
&/

£470m worth
of community
programmes
managed in the
last 10 years
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CDF are

a trusted
partner to
government.

David Prout, Director General,
Localism, Department for
Communities and Local Government
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Paul Kelly, External Affairs
Director, Asda
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Michael Quicke, Chief Executive, CCLA
Investment Management Ltd



Services we deliver

Corporate community
engagement programme —
Business in the Community
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National grant programmes
— Community First
Neighbourhood Matched Fund
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Brokerage of relationships
to improve local services —
Yorkshire and the Humber
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Research to influence
policy and practice —
Community Action against
Crime: Innovation Fund
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anaged
‘£23.8m

in private

donations
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Why CDF?

CDF has over 45 years in managing large and
small programmes, for all sectors in all types of
communities — urban, rural, traditional, mixed,
and migrant. We act as the honest broker between
different sectors and interests in those communities,
to identify goals and help achieve them.

We facilitate discussions, develop
practical programmes, projects and
tools and channel small grants to where
they are needed. We help to ensure
sustainable community initiatives with
local people equipped to manage and
develop them by joining up the dots and
diligently managing these activities to
provide all parties with peace of mind.

We also know how voluntary and
community sector organisations operate.
Their strength - being close to the people
and causes they help — can be their
weakness, too. They sometimes need help
to develop their systems so that they, too,
can provide assurances to external parties
seeking to support them. They may need
help in making hard decisions, or to grow to
meet increased need and interest.

CDF can also help with this; we are able to
review practices, make recommendations
and introduce new opportunities.

Of course, we could just do each piece

of work and move on to the next, but

that won't help meet the challenges of
underserved communities or our purpose.
So, whilst we are working in communities,
with groups and people, with different
sectors and interests, we capture what is
happening, why it is happening and what
the impact is. We turn these into small
stories and put them out there and we take
lots of small stories and join them together
to show the combined power and potential
of people working together. We aren't
afraid of saying what works less well, too.

~-We capture
whatis
happening,
why it is
happening
and what the
impact is.
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Accounts

For the period ended 3| March 2013

Incoming Resources

Incoming resources from generated funds

Investment income

Incoming resources from charitable activities

Fair access to resources
Raise the debate

Total Incoming Resources

Resources Expended

Charitable activities

Reconnecting communities
Fair access to resources
Raise the debate

Governance cost
Total Resource Expended

Net outgoing resources
before transfers

Net movement in funds

Reconciliation of funds
Total funds at 1 April 2012

Funds at 31 March 2013

All of the above results are derived from continuing activities. There were no other recognised gains or losses other than those stated above.

Restricted

®)

(253.968)
34,800

(219,168)

40,193
24,960

65,153

(284,321)

(284,321)

294,16l

9,840

Unrestricted

®

25,022

762,050

787,072

200916
946,012
320,843

33,790

1,501,561

(714,489)

(714.489)

3,752,551

3,038,062

2013 Total

®)

25,022

508,082
34,800

567,904

200,916
986,205
345,803

33,790

1,566,741

(998,810)

(998,810)

4,046,712

3,047,902

2012 Total
3]

32,216

3,693416

3,725,632

111,872
3,926,661
238,750

90,052

4,367,335

(641,703)

(641,703)

4,488,415

4,046,712

Statement of Financial Activities
(incorporating an Income and Expenditure Account)

As at 31 March 2013

Fixed assets

Tangible assets

Current Assets

Debtors
Short term investments
Cash at bank and in hand

Total
Liabilities

Creditors: Amounts due within one year
Net current assets

Net assets
The funds of the charity

Restricted funds

Unrestricted funds

Designated funds
General funds

Total Charity Funds

®)

77018
5,477,586
1,654,728

7,209,332

4,979,246

2013

(€5)
817,816

2,230,086

3,047,902

9,840

2,568,549

469,513

3,047,902

Approved by the trustees on || June 2013 and signed on their behalf by Andrew Robinson MBE, Chair.

2012
()

831,620

330,920
3,773,129
5,121,650

9,225,699

6,010,607
3,215,092

4,046,712

294,16l

2,506,156

1,246,359

4,046,712
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Future
plans

We want to continue to work across the many
sectors that we support: Government, the
Voluntary, Community and Social Enterprise
sector, Private and Corporate organisations,
Philanthropists, and Trusts and Foundations.

Our unique insights and reach into
communities brings all of these sectors
closer to the communities that they
serve. We will branch into new
industries, expanding our work with the
building and housing sectors, helping
organisations that are already doing good
work with communities to mainstream
excellent community engagement.

In the face of economic decline we aim

to buck the trend for a reduction in
community work and seek out new sectors
and organisations that wish to improve on
the work they are already doing. We will
help more senior executives see the cost
benefit of engaging with communities at an
early stage in the planning process. We will
spread a better understanding that knowing
the right questions to ask and taking
reasonable steps can mitigate many issues.

We will recognise organisations in each
sector that demonstrate robust community
engagement practices, whether on their
own or with our help. We will promote

— and test — our credibility working with
communities by developing a recognised
standard of delivery. Our ‘Love Your
Community’ stamp will be a badge of
pride and commendation and managing
this standard will ensure we continue

to maintain our own. As part of this we
will also launch a new community led
website called ‘Love Your Community’.
The site will provide and signpost
practical information, tools and support
for all types of community projects. It

will feature a combination of crowd-
sourced content and expert contributions
from a variety of organisations.

We will evidence the economic and
social value of a thriving voluntary

and community sector through

new research. We will continue to
campaign for fair access to resources
for communities and for the individuals
who make up those communities.

LOVE YOUR
COMMUNITY
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Contact Us

Community Development Foundation
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www.cdf.org.uk



